Social Media Assignment

Livia Morettl



SO g,

The request was to analyse only the Facebook page, but as an strategic planner,
| know there are many factors that impacts on building a brand on digital.

Before suggesting any Social Media content, it's important to understand how
the brand behaves and how it communicates with its target - So, | took a deep
dive into your universe...
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Due 1o Its main colours - green
and prownisn tones - the
brand’s Instagram profile has a
" Very specific atmosphere:

g dreamy, “wanderlusty” and
most than any other thing: alive.

1he tanbase numbers and
DOSts' Interaction shows that Its
strategy pleases the audience.
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(& [ Ne Pinterest Is another page
a8 4y wellmanaged: the boards are
K o o)\ el built and they bring
SEp— Whiskey Cocktails Our Favorite Bars Up subjects that interests the
audience ana connect them
with the brand.

Sy WOrking on other pillars than
cocktails (as here, with tips and
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European Barschool “ebsbarschools - 1 h

ey @Starbucks ! You might have pumpkin 0
spice, but we have pumpkin cocktails!
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—ven though EBS has a good
frequency of tweets, their content
doesn't seem so be strong.

There are good examples of

{g.,% European Barschool “ ebsbarschools - 11 de out interac-u@q Wlth haShtagS and Other
WA Drinks taste better if they're served with a ,
smile brands (like the Starbucks above),
ﬁ 3 g - but Twitter's opportunities may be

petter taken - that would impact on
the fanbase and its engagement,
that Is considerably low.
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Unfortunately, | couldn't have

ACCesSs 10
Shapchat.

are there!

RS content on

Sut 1t's awesome that you
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The brand has a good fanbase - 266K is respectable! - but at the same time only a few (2/77) are
talking about it, so we have an opportunity to make it perform better.
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The main pillars are inspiring cocktails, branded events and student’s experience - what Is good
because It targets not only people that are into good looking drinks, but also the ones interested
on bartending (prospects) and current clients (the students).

Also, the brand’s position is clear - EBS’ cocktails aren’t made to get people drunk, but they are
a sensorial and different experience.

Even though the posts are visual and transmit the brand’s identity, they only bring the viewer to
ts webpage, not really giving and strong reason to join EBS’ services.

As you don’'t work deeply on content and information, it's not so interesting to interact with the
page - that’'s why the engagement is low.
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Face ook recommendatlions

Content is king, but X Paid media : Use time . Rely on links
keep It short - Nowadays, it's only wisely . Make the
Try posting lists, * possibletoreacha Usually the . Facebook page a
curiosities, recipes, . small percentage of ; posts uploaded :  directory to a
motivating quotes, behind your fanbase *  between 6pMm  ° pranded content
the scenes, quick 'how to" organically. . andgpmon  :  hub (maybe on
guides, helpful tipsand . weekdays .  your website,
advice, alumni, spotlights, ¢ . perform better. ! sinceit’s so well
recommendations, share ) : build).

a links to relevant industry
articles or news, etc.



Connect all social
UELIEER

-BS has amazing
content on different
platforms and media,
it would be amazing
if you could cross It
(ex: post saying
about the new
Pinterest board).

ACEDOO

Two-way
conversations

INnvite your audience
to join the party by
asking them
questions, giving
them space to share
their thoughts and/
or cocktails they
made at home, for
example.

< reconmimend

Keep track

t's also
important to
target well the
posts and
review their
performance.
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Hire me!

| can help )



As we are tallkune
dipoult contemndt...
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Recipes / DIY not only are a really
sharable content but also drive an

opportunity to awake the "bartender
that lives in everyone.

Also, It can lead to something funnier
- SUCh as "cocktall experiences’ -

where consumers can upload thelr
chemistries and fails.

t's easler to approacn products and
services when there’'s a conversation.
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European Bartender School s Like Page
O { ey o ~ "‘ll:lf"_"j

VVebsites like Buzzfeed aren't a success
Just because! Lists are really engaging.

Create content on your website and use
—acelbook to drive views Is an useful
strategy.

You can also try more challenging titles
(ke “you're not gonna believe In what

this bartender can do’, showing some
cow - e gtudents' apllities).




My comtemnt

| Cocktails
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| would also consider uploading
some interesting Infograpnics
and/or lllustrations, since
they're a visual and dynamic
way to share information.

Speclally when it comes to
drinks.
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“E:treo:eesinreBc?;ctrc‘)o:;Iebrate pride \ L :
On Twitter, the most important is to
kKeep track of trend topics and take
advantages of the network's speeaq.

[ he example Is due to this week's

trending topic,

S #Nationational ComingOutDay (11/10).
- 'm not suggesting taking a stand on

political Issues but the tming's
opportunity.
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‘Ne main advantage ot Instagram Is
ts abllity of tumning the brand’s
Universe into sometning visual - and
5SS has been doing a great job on it

My only recommendation would be
to start posting small videos and
visual pleasant gits - but keeping the
brand’s current look&feel.,
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¥ 416 likes

European Barscheol 1C piease all your senses
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