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Understand how brands are launched In Brazil and analyse relevant behavioural trends in
order to develop branded concepts.
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Benchmark: Recent brand launch in Brazil

e Benchmark: Communicating a national feature with a fun tone

« Beauty and behavioural trend’s analysis focusing on Millennial women (specially Brazilian)
e [nsignts

e Concept proposals (in Portuguese)

't's iImportant to point out that this Is not the full presentation, since it was developed to
Ogilvy & Mather Brasil and the original version had confidential information.
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Recent brand launch in Brazi
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“Peace, love and ice cream”

N a market where the premium ice cream brands’ main
tradition and artisanal aspects - Ben & Jerry a
on an attitudinal prism as the brand’s main po

RTB is its connection to Italy - reinforcing

so highlights its (American) origins, but it relies more

iNt of view.

*6» Ben & Jerry's
?nn; September 19, 2014 - &

Esta na hora das nossas vaquinhas aprenderem a sambar!

Estamos chegando no Brasil e vocé € nosso convidado mais que especial
para curtir muita #pazamoresorvete! Aguarde s6 mais um pouquinho,
novidades deliciosas estao vindo por ai.

fou.leQ ‘L‘J_(LLL’ e

9 \Q BRASIL.

E 6' Ben & Jerry's
?nn'x September 23, 2014 - &

Hoje é o Dia do Sorvete, mas a comemorag¢do mesmo s vai acontecer
quando abrirmos nossa primeira loja no Brasill E, se depender da gente,
vamos repetir o Dia do Sorvete todo dia =@ #pazamoresorvete

& Like » Comment ~ Share L

(O Ben & Jorry's and 284 others Top Comments *

12 shares



Old Spice’s launching campaign seeks to rescue the “real man” - who looks after himself, in a practical
and “masculine” way. The brand followed its global positioning and has adapted it to the local market
- a communication strategy based on portraying a specific segment, through a perceived behaviour.

da floresta amazénica. Mesmo quando nao existem ursos na selva
amazdnica. Sim, nds entendemos de fragrancias incriveis e nao de biolog
PO PO PO PODEEER!

O desodorante Old Spice Lenha é a opgao numero 1 dos ursos lenhadore
Old Spice Brasil
AN

Bl 1 de septiembre de 2016 - €

Ol4, vocé ja ouviu todos os beneficios do novo desodorante Old Spice
Lenha... PEGADOR!

Rivalidades a parte, 0 mais importante sao as 48h de protecao e as
fragrancias incriveis que Old Spice oferece.

2,1 millones reproducciones
» - ¢ Me gusta » Comentar = Compartir E v
-, - ” - O= 035300 Comentarios destacados

photos/a.605953142816275.1073741829.509017515843172/11 845951 64952067/ ?type~
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APREGIE A Am mml.os,

2L J .

5 o &

—

N—

e 2ozl 2ia

,*"Nmsrle www empor oddctr vejd com ke BOHEM]A _BEBA COM MODERA_AO L A ey AN i e D

’
& W

The brand just suffered a change on its strategy - it started to communicate exclusively the
differentiated and premium lines, seeking to shift this perception to other versions and to the brand

3 NOVAS CERVEJAS
3 INGREDIENTES BRASILEIROS
1 NOVA BOHEMIA A CADA GOLE

A gente desbravou o pais com a nossa Mestre Cervejeira
Daniela Dezordi e o Chef Felipe Bronze & conseguiu aliar
a diversidade dos ingredientes brasileiros e o talento
dos artistas regionais para criar 3 novas receltas que
apresentam paladares atrevidos e sabores inigualaveis.

Uma Witbier, mais citrica e aromética, com pimenta-rosa,
cuja arte do ritulo foi criada peta artista alagoana Monica Tomes.
Uma IPA, bem lupulada e amarga, com jabuticaba e rétulo
desenhado por Sérgio Pomped, artista de Pirendpolis, Goids.
E uma Belgian Blond Ale, encorpada e equilibrada, com erva-mate
¢ arte do rétulo desenvolvida pelo gadcho Eduardo Simch.

Deu agua na boca?
Nio deixe nenhuma de fora.
Experimente todas e sande!
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Oreo relied on its wor
with the target by ide

A

dwide speech and tone to promote its cookie’s re

tification on a Brazilian cultural aspect: the count

aunch. Also, It seek connection

y's diversity.




The communication hig

Nlighted the product’s credentials: a beer with

Nigue flavour, made ou

t of natural ingredients and free of additives.

—Uropean recipe, light,
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International appeal and a bold positioning are the ainpiHrs t
stand out from the category’s mainstream communication
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Communicating a national
feature with a fun tone



Swuper Bapqer

Super Bonder mainly communicate its functional feature of its powertul glue factor.




This brand mainly communicates the force and the power of the product with funny comparisons.




The main feature of Mercedes’ new car Is it's stability.

Mercedes-Benz Intelligent Drive.




Valia V72" Y =

Volvo demonstrates it's stability and precision with surprising challenges.




el Cafe

Atribute: No sugar same taste. It's an attitudinal campaign.
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L)irccel !

Atribute: Hight duration battery. It's an emocional campaign




target: millennial women, with special focus on Brazilians



~ Source: Trends Analysis 2016 Featured Examples 5 N | o,




desire fo

ick




SLOW BEAUTY

t's also about nurturing and being the best version of yourself, creating a
framework to lend a healthier, happy, joytul and beautiful lite.

Chapstick can be wore anywhere and anytime - it's a portable little
treat of care and protection.

Source: https://www.wgsn.com/content/board viewer/#/58256/page/6



https://www.wgsn.com/content/board_viewer/#/58256/page/6

VILLENNIAL
ANTI-HEDONISTS

The new generation is more aware ofitheir badies, lookingtor-healthier
itestyles and mind. They want productsithat connects to their beliefs ana
help take care of themselves.

It’s an opportunity for Chapstick, that takes care of the most sensible
part of skin.

Source: https://www.wgsn.com/m/board viewer/#/62629/page/6



https://www.wgsn.com/m/board_viewer/#/62629/page/6

SENSORIAL
WELLNESS

Multi sensory experiences are growing in importance and products seek

to nurture body and mind, connecting the two by harnessing each of the
senses.

Chapstick is the expert on lip care that helps you have a nice
moisture feeling.

Source: https://www.wgsn.com/m/board viewer/#/62629/page/6



https://www.wgsn.com/m/board_viewer/#/62629/page/6

BEAUTY IS
IMPERFECT

"Your body is a tool not an ornament”. It's less about size and appearance,
and more about a positive body conscience more focused on mental and
ohysical health.

Chapstick, as a natural beauty enhancer, has the opportunity to bring
up the best about women, making them more confident about
themselves.

Sources: https://www.wgsn.com/content/board_viewer/#/55883/page/9 / https:// www.wgsn.com/content/board_viewer/#/22261/page/16 / https://www.wgsn.com/content/board_viewer/#/15189/page/1 / https://www.wgsn.com/content/board_viewer/#/63951/page/13



http://www.wgsn.com/content/board_viewer/#/55883/page/9
https://www.wgsn.com/content/board_viewer/#/22261/page/16
https://www.wgsn.com/content/board_viewer/#/15189/page/1
https://www.wgsn.com/content/board_viewer/#/63951/page/13

BRAZILIAN




Skincare is the -\?’f growmg segrﬁent in Brazil’'s personal care market.
Lightweight, multi- purpose products with fast absorption are essential and
~Chapstick has a betté deliver than the competitor’s on the market -
it's a good opportunlty to educate the consumer about lip health.
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https://www.wgsn.com/content/board_viewer/#/16157/page/17
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"Less is more” approach. Due to the

looks, products must be hghtwe|g-~ %)

Brazilian women.

Source: https://www.wgsn.com/content/board viewer/#/16157/page/17



https://www.wgsn.com/content/board_viewer/#/16157/page/17




#TA 1 US SCEKERS
| want to be the first

BETTERMENT
We seek constant evolution

SLOW BEAUTY
Portable skin/lip treatment

MILLENNIAL ANTI-HEDONISTS
Healthy Is the new black

SENSORIAL WELLNESS
The lips with moist touch

BEAUTY IS IMPERFECT
The death of fake looks

't's a great moment for Chapstick's

- entrance on the Brazilian market as

the consumer is looking for quality
oroducts that believes on women’s
natural beauty and has a top
moisture delivery.






Como é bom ter a sensacao de tazer algo bem feito. E melhor
ainda quando a gente tem paixao por aquilo que faz.

Quando acreditamos naquilo que tazemos, nunca nos damos por

satisfeitos. Sempre vamos um pouquinho mais além, melhoramos

aquelas coisinhas para chegar a perfeicao.

Todos percebem quando colocamos paixao naquilo que fazemos.
Pois sempre estamos com aquele sorriso estampado no rosto.

E ChapStick também é assim. Somos obcecados por labios e nao
aceitamos nada menos do que o melhor. Somos a marca de
orotetor labial mais cientificamente testada e por isso mesmo a

numero 1 do mundo.




O mundo estd cada vez mais cheio de
informacdes e distracdes que fazem com que
nao tenhamos muito foco em nada.

Nunca estamos presentes 100% em lugar
nenhum em nenhum momento, o celular é o
maior simbolo disso.

ChapStick acredita que as sensacdoes devem ser
sentidas ao maximo. Por isso acreditamos no
poder da total hidratacao e protecao para os

abios.

ChapStick oferece hidratacao total e protecao

para os seus |labios. Pois acredita que a vida

deve ser vivida na sua totalidade.




Hoje vemos uma legido de gente que sé nada a favor da
corrente. Que por algum motivo ficam num marasmo,

sempre na mesma, seguindo as mesmas coisas. Queremos
combater essa apatia com originalidade.

Acreditamos em ser auténticos. Em ressaltar as nossas
caracteristicas mais singulares. E ChapStick sabe os nossos

abios sao dos maiores responsaveis por marcar as nossas
caracteristicas mais unicas.

Por isso somos obcecados por labios. Pois sabemos que

abios bem hidratados e protegidos sao essenciais para
vocé mostrar a melhor versao de vocé mesma.




Naa abra a wia

Como é dificil tazer escolhas.

Comer aguela sobremesa deliciosa ou nao sair da dieta?

Ir pra academia ou nao perder um barzinho com as amigas”?
Fazer um curso novo ou economizar para a proxima viagem®?

A verdade é que sempre que temos uma escolha dificil para
fazer, precisamos abrir mao de outra coisa.

Bom, pelo menos com ChapStick nao precisa ser assim.

Passar ChapStick nos ldbios € aquele prazer enorme sem

arrependimentos. Pelo contrario, quanto mais, melhor.

abios.
abios lindos, protegidos e bem hidratados.
Aquela sensacao de

ChapStick tem hidratacao total e protecao para os seus

Vocé fica com os

icia para ser sentida quantas vezes vocé
quiser.




Um vestido preto nunca é s6 um vestido preto.
Mesmo nos nossos dias mais simples, sempre pensamos naqueles
pequenos detalhes que podem tazer toda a diferenca.

Até as coisas mais basicas devem ter sim o seu algo a mais.

Acreditamos que sempre que uma mulher tem um ChapStick na
bolsa, ndo esta

evando s6 um detalhe. Porque a gente a diferenca

que faz um labio bem hidratado e protegido.






